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. The art of wasting time: sociability, friendship, community and holidays. Leisure Studies. doi: 10.1080 Studies. doi: 10. /02614367.2015 Page | 4 2000; Rojek, 2005) . The paper begins by arguing that this crisis has roots in the practice of timethrift, the creed of social advancement, and the rational recreation movement that emanated from 19th century Britain. The paper then examines the data collected from sixty seven repeat visitors to the two caravan parks which indicates that the rejection of both time-thrift and purposive leisure have allowed sociable relationships to develop and flourish in these communities. The following sections on time-thrift and rational recreation provide historical context for the contemporary attitudes and behaviours of the caravan park visitors and the slow tourism movement in general.
TIME-THRIFT
The "contemporary Western obsession with productivity, the cult of speed, and a fear of wasting time" (Ehn & Löfgren, 2010 ) has a history. Centuries ago, under the influences of puritanism and industrial capitalism, the western world was encouraged to practice time-thrift: to account for time, to use time purposively, not to waste time (Thompson, 1967) . It required a transition. In the mid eighteenth century the Rev. J. Clayton (1755 cited in Thompson, 1967, p. 83 were reportedly prone to visiting "taverns, alehouses, coffee houses, …playing, sleeping, smoking, singing, … quarrelling… [and] loytering" during designated work hours (Thompson, . The art of wasting time: sociability, friendship, community and holidays. Leisure Studies. doi: 10.1080 Studies. doi: 10. /02614367.2015 Page | 5 commented on the inability of such fellows to function socially when they are not working the "gold-mill" of self-interest.
Bring these fellows into the country, or set them aboard ship, and you will see how they pine for their desk or their study. They have no curiosity; they cannot give themselves over to random provocations; they do not take pleasure in the exercise of their faculties for its own sake; … It is no good speaking to such folk: they cannot be idle, their nature is not generous enough. (Chapter II, paragraph 9)
The commercial spirit was not new to Britain but the eagerness for wealth intensified in the nineteenth century (Houghton, 1957) . This fervour was closely linked to the drive for social status. Beatrice Webb (cited in Houghton, 1957, p. 188) , daughter of a railroad magnate, described the mid-Victorian creed of social advancement.
It was the bounden duty of every citizen to better his social status … Only by this persistent pursuit by each individual of his own and his family's interests would the highest level of civilisation be attained.
In 19 th century Australia the transition to time-thrift was assisted by a campaign for an eight hour work day which created a model for the mid-Victorian concept of social advancement. By midcentury there was great hope among working-class Australian men that the increased leisure opportunities resulting from the successful campaign for "Eight hours labour, eight hours recreation, eight hours rest" (Clark, 1978, pp. 93-4) would provide the opportunity to become healthy, wealthy and wise. Trade unions in New South Wales and Victoria had successfully contested longer working hours to create more leisure time for workers and the rational recreation movement sought to ensure those leisure hours would be used productively. The rational recreation movement also emanated from Victorian Britain (Bailey, 1978) .
RATIONAL RECREATION
The rational recreation movement sought to uplift the working class by replacing the popular leisure culture "with its emphasis on alcohol, on spontaneity, on emotional involvement, on physical contact [with] ordered, disciplined, improving, educational leisure" (Cunningham, 1980 . The art of wasting time: sociability, friendship, community and holidays. Leisure Studies. doi: 10.1080 Studies. doi: 10. /02614367.2015 Page | 6 p. 91). Such sentiments were embodied in the philosophy behind the Mechanics Institutes (Lynch & Veal, 1996, p. 66) , first developed in Hobart in 1827, Sydney in 1833, Newcastle in 1835, Adelaide in 1838 and Melbourne in 1839 (Waterhouse, 1995, p. 100) , to provide men with self-improving recreation options.
Public libraries emerged in the same era with a similar agenda. While laying the foundation stone for the Melbourne Public Library, the Governor of Victoria offered the following encouragement: "Here you working men will find comfort and society. You will find refuge here, you who frequent public-houses and indulge in strong drinks, a refuge where you will meet a better society" (Hotham, 1854 as cited in Crowley, 1980, p. 323) . Rational recreation was sold as a ticket to middle class respectability.
Despite resistance by some women (Burstyn, 1980; Foley, 2005b) , these new institutions of rational recreation were established primarily for men. Women were encouraged to aspire to middle class respectability via consumption. Time was devoted to activities such as shopping for fashionable clothing and household goods for the purpose of adorning and beautifying themselves and their homes (Cannon, 1983; Foley, 2005a; Slater, 1997) . The cult of domesticity was instrumental in shaping and defining the emerging middle classes (Skeggs, 1997) . As middle-class identities materialised working-class identities were vilified: "the working-class were defined by exclusion, as the constitutive limit to the proper person" (Skeggs, 2011, p. 497) .
CONTEMPORARY CONSUMERS
Much of what we busy ourselves with in contemporary Australian day to day life: fitness activity, travel, study, lessons in art, sport and music -particularly for our children (Harrington, 2014) , shopping for cosmetic products, designer clothing and fashionable household goods, has roots in the ethic of time-thrift, rational recreation and the creed of social advancement.
Consciously or unconsciously, we are socialised to use our time productively in the project of selfhood. McDonald et al. (2008, p. 490) explain: "In contemporary society, self-identity has become a 'project' that is constituted via a process of reflexive self-ordering (Giddens, 1991).
Neo-liberal society and its institutions of work and commodified leisure form the basis from which self-identity is informed". We endeavour to use our time (including our leisure time)
productively to improve, promote and sell ourselves. If we are idle during periods of leisure, we feel guilty for wasting time.
Contemporary studies of consumer culture in Europe and North America (Chao & Schor, 1998; Schor 1998; Schor, 2007) tell a similar story. Schor (1998) and Chao & Schor (1998) document the insidious cycle of work and spend which has emerged in response to increasing concern with competing for social status, a perceived lack of employment security and a fear of falling. In Schor's (2007) view consumption is inextricably tied to the need to achieve and demonstrate social status. As the lifestyles and consumption patterns of the most affluent escalate, many others feel the need to meet a similar standard, regardless of their financial ability to do so.
Increased consumption for most means it is necessary to increase work hours. Indeed, Sullivan & Gershuny (2004) document the plight of middle and high income earners in liberal economies who purchase expensive leisure items but have no time to use them.
In a Swedish context Ehn & Löfgren (2010) report that for "people who equate losing time with inefficiency, the notion of free time, of simply letting the days pass, is uncomfortable. These people consider an active life to be morally superior, the tradition of being busy to be a necessary part of the moral fabric" (p. 6).
Some are choosing to opt out of the fast paced lifestyles described by Schor (1998) and slow tourism is among the array of alternatives currently on offer. Slow tourism, it is argued, allows one the opportunity to decelerate the pace of daily life and practice time and space in ways more conducive to personal satisfaction and wellbeing (Parkins & Craig, 2009 ). This suggests that slow tourism may provide the ideal conditions for developing friendships and a sense of community. However, there appears to be a certain status attached to niche forms of tourism such as slow tourism. Like eco-tourism before it, slow tourism is being marketed, packaged and sold to the discerning tourist. The slow tourist is encouraged to disparage mainstream tourism as noted in the following website travel tip: "Enter slow travel, where the 'all-in-one' notion is frowned upon and deeper discovery is often earned by merit of your own two feet" (Flight Centre, 2014) .
Slow tourism is marketed with magazines, websites, experiences and products as a form of competitive consumption Schor, 1998) Despite initiatives such as the slow movement that provide opportunities to take time out from the fast-paced treadmill of production, consumption and the project of selfhood that comprise the contemporary way of being, we continue to devote little time and energy to the time-wasting activity of establishing "wholly pure" (Simmel, 1964, p. 48 ) authentic social relationships with the people around us. Perhaps, as de Grazia suggests, those who live in contemporary western societies are no longer capable of experiencing leisure as a . The art of wasting time: sociability, friendship, community and holidays. Leisure Studies. doi: 10.1080 Studies. doi: 10. /02614367.2015 Page | 10 calm and contemplative state of being. Even those of us who study leisure seem to be as removed from the possibilities of experiencing it as the next person.
In contrast, the evidence collected from repeat visitors to caravan parks who were interviewed for this study suggests that these people have temporarily let go of the need for purposive activity linked to achieving and demonstrating status and appear to be adept at enriching their lives with leisurely, personal and social relations over the period of their caravan park holiday.
METHODOLOGY
The study sought to examine the experiences of repeat visitors to caravan parks -tourists who return to the same caravan park for their holiday, year after year. The aim of the study was to determine what drove these tourists to invest significant amounts of money and annual leave into these annual holidays.
The caravan parks
Caravan parks in Australia are generally small businesses run by private operators and, at times, by local authorities. Typically they have a mix of caravan and camping sites and self-contained accommodation such as cabins available for hire (Brooker & Joppe, 2014) . Many parks feature attractive facilities such as swimming pools, mini golf courses and tennis courts. While caravan parks have traditionally offered a holiday alternative for lower income families, the rising costs for camping and accommodation over the past decade has impacted upon this 'traditional' group and the market appears to have shifted toward middle income families (Foley & Hayllar, 2007) .
The first group interviewed were enjoying a holiday, typically of around four weeks' duration, at a caravan park on the south coast of New South Wales. These interviews took place onsite during summer school holidays. The second group were interviewed at a caravan park in far Page | 11 2013). The majority of visitors at both of the parks bring their own caravan or tent with them to the park and hire a site (which can be powered or unpowered). The caravans and tents are set up on the sites and are in close proximity to each other. Camping chairs are inevitably set up outside the tents and caravans. Cabins can be hired and range from a basic room with beds, bathroom, limited cooking facilities and a small veranda, through to luxury air-conditioned condos with king beds, spa baths, full kitchen facilities and entertaining decks.
The New South Wales caravan park is situated at the mouth of a river that provides patrons with direct access to the water. Boat launching ramps, swimming areas on the lagoon and the nearby beaches provide substantial opportunities for water-based recreation including swimming, enclosed water and deep-sea fishing, diving and surfing. The park's locality also provides easy access to national parks, state forests and smaller towns and villages in the coastal hinterland. In addition to these natural attributes, the caravan park is adjacent to a commercial area containing a range of tourist related services and infrastructure including local fast food outlets, restaurants and cafes, a small cinema, a bowling and returned servicemen's club, and a supermarket. At peak periods, typically during the school holidays, up to seven hundred and fifty people will reside in the park. While the management has changed many times, the site itself has been used for camping holidays for more than 80 years. Indeed, one of the participants in the study has been visiting the park for that length of time. The park has evolved from a local government-controlled camping ground to a modern resort-style establishment with a mixture of camping and caravan sites, cabins and condos, a recreation hall, swimming pool and programmed children's activities. No Wi-Fi was available at this park. Peak season for this park is the southern hemisphere summer, particularly the December-January school holiday period.
The Queensland park is somewhat larger, holding more than one thousand visitors during peak holiday periods. It has been in operation under the same manager since the mid1980s. It is a modern resort-style establishment with three swimming pools, tennis court, mini golf course, adventure playground for toddlers to teens, pool tables, bicycle paths, basketball court and outdoor movie facilities. Wi-Fi was available in some sections of the park. A series of free social events are provided by the park management each week including pancake breakfasts, outdoor movies, dance performances, fitness classes and . The art of wasting time: sociability, friendship, community and holidays. Leisure Studies. doi: 10.1080 Studies. doi: 10. /02614367.2015 Page | 12 bocce games. This park is located on the fringes of an international tourist destination city.
The park's locality provides easy access to tourist activities including reef and rainforest tours, markets, beaches and day trips to tropical islands. Peak season for this tropical park is the southern hemisphere 'winter', referred to as the dry season, where maximum daily temperatures remain fairly constant at a comfortable 25 degrees Celsius.
During peak seasons the fees for staying at the parks ranged from around 400AUD per week for a tent site up to 4000AUD per week for a cabin. Cheaper accommodation is available in each of the destinations in which the parks were located in the form of holiday units and motel accommodation.
Data collection
In order to explore the experience of the caravan park holiday with repeat visitors the researchers sought to elicit rich information in the form of stories, descriptions and personal analysis from the informants. For the purposes of the study repeat visitors were deemed to be those who had been returning for an annual holiday for a minimum of five years. The primary technique for data collection employed in this study was the in-depth interview.
The purpose of the interviews was to identify the 'attraction' of a caravan park holiday that kept people coming back to the same holiday park year after year. To this extent, the interview process was open-ended. However, given the objective of the study, the overall framework sought responses to the following general themes:
 personal histories of caravanning and camping and memories of these earlier experiences;
 benefits derived from the contemporary experience, the reasons they return to the same location on a sustained basis; and  impact of the holiday on relationships with family and fellow tourists.
One researcher stayed on-site for the duration of the interviewing periods. Participant observation was not designated as a data collection technique; however, one researcher made brief field notes of observations made during the interview periods. The managers of the caravan parks assisted with access, introducing the researchers and the purpose of the study to the . The art of wasting time: sociability, friendship, community and holidays. Leisure Studies. doi: 10.1080 Studies. doi: 10. /02614367.2015 Page | 13 participants. Interviews were conducted with 67 repeat visitors. The interviews were audiorecorded with the informed consent of all participants. Care was taken to conduct the interviews at a time and place convenient to the participant. Interviews took place in or around the caravans, tents and cabins of the participants and in some cases in common areas such as playgrounds and laundries. Some preferred to be interviewed alone and others were more comfortable being interviewed in the presence of a friend or family member. The length of the interviews varied from 10 minutes through to one and a half hours. The first two interviews were conducted by two researchers. All other interviews were conducted by a single researcher.
Two of the participants were holidaying alone and the remainder were accompanied by family members (in most cases spouse, or spouse and children). The participants varied in age from 30 years through to 82 years. Approximately half the participants were aged less than 50 years. The split between male and female participants was almost even. The majority of participants were employed in areas such as retail, trades, agriculture and public service positions (including teachers and police officers). Other jobs included architects (2 participants) and religious ministers (2 participants). About one quarter of participants were retired at the time of the interviews. There were no conspicuous signs of high wealth. Caravans and camping equipment appeared to be mid-range rather than high-end models. Some of the campers had boats with them that they used for recreational fishing. The overall sense of the researcher was that the participants could be described as belonging to middle-income households.
Analysis
Following the interviews, each of the recordings was transcribed. Codes and themes were generated manually, initially from the interview data and then from the emerging conceptual framework. Data in the form of quotes and field notes were analysed, classified and coded. Two researchers analysed all of the transcribed data independently. There was general agreement between the researchers in terms of the nature of the emerging themes and minimal variation in the classification and coding of data in relation to the themes. Differences were discussed and resolved. . The art of wasting time: sociability, friendship, community and holidays. Leisure Studies. doi: 10.1080 Studies. doi: 10. /02614367.2015 Page | 14
The first level of analysis was thematic and shaped by the interview data. The most significant themes to emerge from the data were relaxation, sense of community and friendship. The researchers judged that the views expressed in relation to these themes were strong and pervasive. Further related themes included time, spontaneity, trust, sense of belonging and reciprocity. Given the strength of the response in this regard, the next level of analysis turned toward the literature and an exploration of the notions of community (McMillan, 1996) and friendship (Lynch, 2005; Simmel, 1964) in the context of Thompson's (1967) history of time sense. This exploration arose in a grounded way from the narrative of participants in the study who reported that friendships and a sense of community were special and attractive features of caravan park holidays; these were features they believed to be missing in other types of holidays.
Thematic analysis inevitably involves data reduction.
Data reduction is … part of analysis. The researcher's decisions -which data chunks
to code and which to pull out, which evolving story to tell -are all analytic choices.
Data reduction … sharpens, sorts, focuses, discards, and organizes data in such a way that 'final' conclusions can be drawn and verified. (Miles & Huberman, 1994, p. 11) The thematic construct filters the data. In this case it involved discarding data irrelevant to the chosen themes, disconnecting the data by separating, categorising and coding individual pieces of data, and reconstructing the data sets according to a refined and revised set of ideas generated by the analysis of the data in light of the information gathered from the literature (Adams, Khan, Raeside & White, 2007; Veal & Darcy, 2014) .
In the following discussion pseudonyms have been used to protect the privacy of participants.
RESULTS AND DISCUSSION
The key themes to emerge from the analysis included the letting go of time-thrift and purposive leisure, the art of friendship and sociable relations, and sense of community. Each of these themes is explored below in a literature based interpretation.
Letting go of time-thrift and purposive leisure . Matthew's comment draws on another point that was made by many participants -during the period of the caravan park holiday they let go of clock time (linear, finite and not to be wasted) and revert to an older sense of time (cyclical). When time is experienced as cyclical rather than linear there is no sense of wasting time: "You don't worry about it because tomorrow comes…". Thompson (1967) argued that a combination of the puritan work ethic, the industrial revolution, and the introduction of clocks to the wider population brought about a fundamental change in our way of being: a shift in time sense. To illustrate this point he painted a picture of an older way of being when "one-handed clocks sufficiently subdivided the day" (Hardy as cited in Thompson, 1967, p. 56 ) and people were prone to, "for an hour, or for hours together … sit on a bench, or lie down on a hillock … or collect in groups by the roadside, [find] occasions for … jocularity"
(Foster as cited in Thompson, 1967, p. 90) . This older, pre-clock sense of time was experienced as cyclical and endless, with the rolling around of day upon day and season upon season.
However, Puritanism, in its marriage of convenience with industrial capitalism, converted us to new valuations of time "which taught children even in their infancy to improve each shining hour" (Thompson, 1967, p. 95 
Barry echoed these sentiments and those of his wife for whom their holiday was about "friendship. 100 per cent friendship. I believe once you've made a friend you've always got a friend and this is what it's all about, coming, the friendships".
A number of the participants expressed a belief that a caravan park style of holiday is conducive to the spirit of friendship because of the friendly atmosphere. Friendship in this holiday context may be easier because it avoids some of the fragmentation and differentiation that affects friendship within the context of everyday life (Lynch, 2005) . Simmel (1964) argued that modern culture, society and personality are by nature fragmented:
[T]he modern ways of feeling tends more heavily toward differentiated friendships, which cover only one aspect of the personality, without playing into others aspects of it…These differentiated friendships which connect us with one individual in terms of affection, with another, in terms of common intellectual aspects, with a third, in terms of religious impulses, and with a fourth, in terms of common experiences -all these friendships present a very peculiar synthesis in regard to the questions of discretion, of reciprocal revelation and concealment. They require that the friends do not look into those mutual spheres of interest and feeling which, after all, are not included in the The participants in this study chose to revisit the caravan park each year for a holiday and one of the main reasons that brought them back year after year was the community of friendship they found there. Beverley described the pleasure of returning to the caravan park as "kind of like coming home.
It's not home but it's kind of like coming home, it's a place you know". Trust and a sense of belonging are integral to development of friendships (McMillan, 1996) .
Friendship also appears to be linked to the relaxing social space of the park where the people on holidays are happy to while away the hours chatting to people. In Simmel's (1964) terms, the social space of the park is one where the serious content of the everyday life world falls away and conversations take place with no serious intent. Rather, they are conversations for the sake of conversations -for the sake of communicating sociably with others without ulterior motive or serious purpose. Terry spoke of people walking past his tent and stopping to say hello, sometimes having coffee. He told a story of setting off to visit the bathroom in the amenities block and getting "back two hours later, people grab you on the way". Friendships were important to Beverley's experience of the caravan park.
[ There is a difference between friendliness and friendship in terms of the depth of concern and interaction (Lynch, 2005) . It may be that the general friendliness that pervades the caravan parks provides the context for the development of more genuine friendships.
Georgia commented on the relationships that develop within and between families in caravan parks. Lynch (2005) argues that friendship is a voluntary relationship involving an emotional bond, and that the emotional attachment between friends is a reciprocal one. McMillan (1996) contends that friendship generates trust, reciprocity and a sense of belonging. Numerous authors concur that friendship does not succeed when there are attempts to use others for gain (Lynch, 2005; McDonald et al, 2008; Simmel, 1964) . Genuine friendship, it seems, is focussed on interaction for its own sake. There is a shared agenda between such friends but it has no particular purpose or instrumental purpose (Lynch, 2005) . The many stories of sharing and caring for each other that were related during the interviews provide evidence that friendships bring benefits. But the evidence also suggests that these friendships evolved precisely because those involved have not had any ulterior motive in their generosity. Perhaps letting go of purposive activity and the need to be doing things also allows us to let go of the need to use others for gain (Lynch, 2005 , McDonald et al., 2008 .
Sense of community
The spirit of friendship is an essential ingredient in the development of a sense of community among any social group (McMillan, 1996) . The vast majority of participants made reference to the sense of community that exists among the caravan park visitors for the duration of their holiday each year. 
CONCLUSION
The puritan value of time-thrift and the related practice of using time purposively have had a significant impact on western lifestyles over the modern period. Time-thrift and the purposive use of time underpinned the success of the industrial revolution and the subsequent development of western economies (Thompson, 1967) and were central to the nineteenth century rational recreation movement (Bailey, 1978) . As societies became more secular the puritan drivers of the purposive use of time were supplanted by the drive to consume (McDonald et al., 2008) . Timethrift continues to be valued in the time-stressed, contemporary lifestyles of the overworked and the overspent (Schor, 1992; Schor, 1998) . We perceive that time is a commodity in short supply and feel guilty if we waste our leisure time on idle pursuits. Rational recreation has evolved into the project of selfhood where we work to construct a self that will sit comfortably in the social class to which we aspire. Leisure has become inextricably linked with aspirational consumption (McDonald et al., 2008; Schor, 1998) .
Over the centuries the effects of time thrift and the purposive use of leisure have damaged our capacity to experience the leisurely, social relationships that underpin friendship and community (Arai & Pedlar, 2003; McDonald et al., 2008; Putnam, 2000; Rojek, 2005; Thompson, 1967) .
Slow tourism is a potential remedy, with its opportunities for the development of convivial relationships (Fullagar, 2012) and communal well-being (Oh et al., 2014) . By its very nature it appears to reject time-thrift. However, as slow tourism itself becomes a source of conspicuous consumption and accumulates the trappings of status, it risks damaging this potential. The findings of this study suggest that friendship and community thrive more readily in conditions where status seeking behaviour is discarded along with time-thrift.
Data drawn from a study of two caravan park holiday communities in Australia suggest that the art of friendship and sociable relations, and a sense of community can be reclaimed through the relatively straightforward techniques of letting go, even temporarily, of both time-thrift and the compulsion to use leisure time purposively.
In contrast, the regular repeat visitors to two caravan parks on the east coast of Australia appear to be adept at building and maintaining leisurely, personal and social relations. The friendships and sense of community that exist among regular visitors to the two caravan parks appear to be a major source of the parks' attraction and inspire people to return to the same site, at the same time each year, for their annual holiday experience.
For the duration of their caravan park holiday, the participants in this study revert to an older sense of time, let go of the need to engage in purposive leisure, and adopt a more classical approach to leisure -as a state of being rather than activity (de Grazia, 1962) . The findings indicate that this set of behaviours and attitudes opens up space for developing and maintaining friendships, building aspects of trust and the mutual benefits that come from being part of a transient yet meaningful community, and contributing to and enjoying the symbolic celebration of these qualities.
There are class-based factors that may have influenced the success of these communities. Firstly, the communities appear to be made up of like-minded people who come from similar socioeconomic backgrounds. Simmel (1949) argued that sociability was more likely to succeed within the boundaries of a single social class. In addition, although caravan parks in Australia are currently catering to a middle income clientele, for many decades they were the holiday choice of working class families (Foley & Hayllar, 2009 ). It may be that this history has protected the Australian caravan park holiday from becoming a marker of the successful conspicuous consumer.
This paper explored a set of shared behaviours and attitudes that have allowed friendships and a sense of community to develop and flourish in two holiday park communities. The trick, it seems, is to create spaces where people are comfortable to let go of "the desire to consume time purposively, which most people carry just as they carry a watch on their wrists" (Thompson, a leisure ethic that values idleness, free time, sociability and unproductive activity. Over time,
we may relearn the art of wasting time.
